
The AI Signal  Blog
  
Your weekly AI digest for small & mid-size businesses 
 

 

https://aebacus.com jcooper@aebacus.com  

 
 
 

May 2 5 , 2026  
#SmallBusiness #AI 
#AIforBusiness #SMB 
#ArtificalIntelligence  

An Honest Guide to AI for SMBs  
 

It won't solve everything. It might break a few things. But used wisely, 
it could be the best investment you make this decade.  

 
There is a moment, familiar to almost every small business owner who has recently explored artificial 
intelligence tools, that goes something like this: You sign up for a free trial, you type in a prompt, and 
something miraculous happens. A paragraph appears, or a spreadsheet fills itself in, or a customer email 
gets answered in seconds. You lean back in your chair and think: This changes everything. 
 
Then reality sets in. 
 
The tool doesn't quite understand your industry's terminology. It gives a customer wrong information 
about your return policy. It writes in a tone that sounds vaguely like a press release. You spend forty-five 
minutes fixing what it generated in ten seconds. 
 
This is not a failure of artificial intelligence. It's a failure of expectations — and of rollout. AI tools, 
particularly the large language models (LLMs) that power products like ChatGPT, Claude, Gemini, and 
dozens of specialized business apps, are genuinely powerful. But they are not magic. They are more like 
a very fast, very well-read new employee who needs clear instructions, careful supervision, and time to 
learn your business before you hand them the keys. 
 
The good news: small and medium-sized businesses — the shops, firms, agencies, clinics, and startups 
that make up the backbone of most economies — are, in many ways, better positioned to adopt AI than 
their large corporate counterparts. You can move faster. You don't have legacy systems held together 
with duct tape and institutional inertia. You can make a decision today and implement it tomorrow. You 
know your customers by name. 
 
The bad news: most of the advice you'll read about AI was written for enterprises with dedicated IT 
departments, six-figure software budgets, and teams of analysts. It doesn't apply to you. 
 
This guide does. 
 

Start Small, But Start Now 

 
The worst thing you can do with AI right now is nothing. 
 
Not because your business will collapse without it — it won't, not yet. But because AI tools are evolving 
so quickly that every month you spend on the sidelines is a month of learning you'll have to make up later. 
The businesses that will use AI most effectively in three years are the ones experimenting with it today, 
making small mistakes, and figuring out what actually works for their specific situation. 
 
According to the U.S. Chamber of Commerce's 2025 Empowering Small Business report, 58% of small 
businesses now use generative AI — more than double the rate from just two years ago, and what the 
Chamber calls the fastest technology uptake it has tracked since the advent of social media. The gap 
between large and small companies is narrowing fast. The businesses that waited on earlier technologies 
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— broadband, e-commerce, social media — remember how much ground they had to make up. AI looks 
like it's following the same curve. 
 
That said, the second-worst thing you can do is try to do everything at once. 
 
Pick one problem. One task. One workflow. Something that is currently eating your time, generating 
errors, or frustrating your team. For many small businesses, that's something like: answering routine 
customer inquiries, drafting first versions of marketing copy, summarizing long documents, or organizing 
data that currently lives in email chains and spreadsheets. 
 
Take that one thing, and try to make AI do it reasonably well. Don't worry about the rest yet. 
Maria Chen runs a six-person accounting firm in Portland. When she started experimenting with AI last 
year, she didn't try to automate her bookkeeping or rebuild her client portal. She started by using an AI 
tool to draft the explanatory emails she sends clients when their tax situation is complicated. "I used to 
dread writing those emails," she says. "Not because I didn't know the content — I know the content — but 
because I had to figure out how to say technical things to people who aren't accountants. Now I give the 
tool the facts and tell it to explain it like the client has never filed taxes before. It gets me 80 percent of the 
way there. I clean it up, send it. It saves me maybe an hour a day." 
 
An hour a day. Across a year, that's roughly six full work weeks. For a small business owner, that is not a 
minor efficiency gain. That is life-changing. 
 
Start with what stings. Then build from there. 
 

Focus on Customer Outcomes, Not Internal Efficiencies 

 
Here's a trap that captures a lot of businesses early in their AI journey: they focus entirely on internal 
efficiency — saving time, reducing costs, cutting headcount — and forget about the people who actually 
pay their bills. 
 
Internal efficiency matters. But it is a means, not an end. The end is customers who are happier, better 
served, more loyal, and more likely to refer you to someone else. 
 
When you're deciding where to apply AI, the most useful question isn't "what takes my team the longest?" 
It's "where do my customers feel friction?" 
 
Do they wait too long for a response to a basic question? Do they get confused by your invoices? Do they 
wish they could reach you at 11 p.m. when something goes wrong? Do they have to call you to find out 
when their order is shipping? 
 
These are customer pain points — and AI can address many of them directly. A 2025 analysis by 
Freshworks found that companies using AI in customer service resolve support tickets dramatically faster 
than those that don't — in some cases cutting resolution time from hours to minutes. And 95% of 
consumers say that customer service quality directly affects their loyalty to a brand. 
 
A well-configured AI chatbot, for instance, can answer routine questions around the clock without a 
human on duty. "Routine" is the key word here. You don't want AI handling sensitive complaints, complex 
negotiations, or situations that require judgment and empathy. But "What are your hours?" and "Can I 
return this after 30 days?" and "What's the status of my order?" — AI handles these well, at scale, without 
fatigue. 
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Similarly, AI can help you personalize communication in ways that were previously only possible for 
companies with large marketing teams. Send a customer a follow-up message that references what they 
actually bought. Write product descriptions that speak to different audiences. Generate a custom 
summary of what a client discussed in last quarter's meeting, so your opening line on the next call doesn't 
feel like a cold start. 
 
None of this is complicated to set up. Most of it is available in tools that cost less per month than your 
phone bill. 
 
But the discipline required is this: before you implement any AI feature, ask yourself, "Does this make the 
customer's experience better, or does it just make my life easier?" If the answer is only the latter — if 
you're shaving time off something the customer never sees — that's fine, but it should come second. Put 
the customer first, and you'll make better decisions about where AI actually belongs in your business. 
 

Manage the Budget — Carefully 

 
The AI software market has, depending on how charitably you want to view it, either a pricing problem or 
an opportunity to spend a great deal of money very quickly. 
 
Dozens of tools will offer you a free trial that converts to a subscription before you've had time to evaluate 
whether the tool actually works for you. Others charge per "seat" — meaning per employee who uses the 
software — in ways that scale uncomfortably fast. Still others price based on usage: the more your 
customers interact with your AI chatbot, the more you pay. At low volume, this feels like a bargain. At high 
volume, it's a bill that can spike without warning. 
 
The problem compounds quickly. Research published in 2025 found that many small businesses are now 
running more than ten disconnected AI tools — for copywriting, scheduling, meeting notes, analytics, 
social media, and more — with combined monthly costs between $3,000 and $6,000. One fifteen-person 
agency was found to be spending $5,200 a month across ten AI subscriptions, more than the cost of two 
full-time employees. It is not one big AI expense. It is death by a dozen small ones. 
 
Before you commit to any AI tool, understand the pricing model. Ask yourself: What does this cost if my 
usage doubles? What does it cost if I add three more employees? Is there a contract, or can I cancel 
monthly? 
 
Then set a budget and treat it like rent — fixed, non-negotiable, something you plan around. A survey by 
TechBehemoths found that nearly two-thirds of small businesses spend under $1,000 per month on AI 
tools, which is a reasonable range in which to start. Some of the most useful tools cost less than $30 a 
month. Some of the flashiest are not worth what they charge. 
 
The other budget consideration is human time. AI tools are not free in terms of attention. Someone has to 
set them up, review their outputs, fix their mistakes, and update them when your business changes. That 
person's time has a cost. Factor it in. A tool that saves your team five hours a week but requires ten hours 
of weekly oversight is not a good deal. 
 
There is a useful concept in finance called "total cost of ownership" — the idea that the sticker price of 
something is never the whole story. The subscription fee is just the beginning. Count the setup time, the 
training time, the ongoing maintenance, and the occasional cleanup when something goes wrong. If the 
math still works in your favor, proceed. If it doesn't, look for a simpler tool. 
 

https://aebacus.com/
mailto:jcooper@aebacus.com
https://www.braincuber.com/blog/ai-too-expensive-real-cost-breakdown-smbs
https://www.einpresswire.com/article/742191801/65-9-of-smes-spend-less-than-1000-mo-for-ai-tools-survey-shows
https://www.einpresswire.com/article/742191801/65-9-of-smes-spend-less-than-1000-mo-for-ai-tools-survey-shows


The AI Signal  Blog
  
Your weekly AI digest for small & mid-size businesses 
 

 

https://aebacus.com jcooper@aebacus.com  

 
 
 

May 2 5 , 2026  
#SmallBusiness #AI 
#AIforBusiness #SMB 
#ArtificalIntelligence  

One more thing: be skeptical of tools that promise to do everything. The best AI applications tend to be 
narrow and deep — excellent at one specific thing — rather than broad and shallow. A tool that claims to 
run your entire business is probably not running any part of it particularly well. 
 

Don't Just Automate Your Processes. Rethink Them. 

 
This is perhaps the most important advice in this entire piece, and it is almost universally ignored. 
 
When most businesses adopt AI, they take their existing workflow — the way they've always done 
something — and try to make AI do it faster. This is understandable. Change is hard. You know your 
current process. You just want it to be quicker. 
 
But many existing business processes were designed around the limitations of earlier tools. They involve 
steps that exist only because computers couldn't do something, or because employees had to transfer 
data manually from one system to another, or because approval required a physical signature, or 
because something had to be checked by hand because there was no way to check it automatically. 
 
AI removes a lot of those limitations. And if you simply automate your existing process without 
questioning it, you lock in all its old inefficiencies at high speed. 
 
McKinsey's research on AI adoption makes this point plainly: high-performing organizations are nearly 
three times more likely to fundamentally redesign their workflows around AI than to simply layer the 
technology on top of existing ones. The companies getting the most value from AI aren't using it as a 
faster version of what they already did. They're using it as an excuse to rethink how the work gets done 
entirely. 
 
Here's a concrete example. Suppose you run a small law firm, and your intake process — bringing a new 
client onboard — looks like this: a prospect calls, a receptionist takes notes, the notes get emailed to a 
paralegal, the paralegal enters the information into a case management system, an attorney reviews it, 
and a welcome letter is sent. The whole process takes three days and involves four people. 
If you "automate" that process with AI, you might use an AI transcription tool to convert the phone call to 
text, saving the receptionist fifteen minutes. That's something. But you've left the rest of the inefficiency 
untouched. 
 
Now imagine you rethought it. An AI tool on your website handles the initial intake questions in a 
conversational format, any time of day. The information goes directly into your case management system. 
The attorney gets an AI-generated summary and can flag it for follow-up with a single click. The welcome 
letter goes out automatically. The whole process takes twenty minutes and involves one person at the 
end. 
 
Same outcome. Completely different process. The second version wasn't possible five years ago. It is 
now. 
 
Before you implement AI anywhere in your business, ask your team: "If we were designing this from 
scratch, knowing what AI can do, how would we do it?" You will be surprised by the answers. You may 
also be surprised by the resistance. Change is hard even when it's clearly better. That's a people 
problem, not an AI problem — and it requires patience, communication, and sometimes a willingness to 
make the case more than once. 
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But the businesses that use this moment to genuinely reimagine their operations, rather than just digitize 
their old habits, will be measurably ahead of those that didn't. This is the rare opportunity where being 
small is an advantage: you can redesign a process in a week. A large corporation might take three years. 
 

Make Sure Your Connectivity and Security Are Strong 

 
Nobody talks about this enough, so we will. 
 
AI tools run on the internet. Every prompt you type, every document you upload, every customer inquiry 
that flows through an AI chatbot — all of it travels across your network, through servers you don't own, 
processed by companies whose data practices you are agreeing to in terms of service you probably didn't 
fully read. 
 
This is not a reason to avoid AI. It is a reason to be intentional about two things: connectivity and security. 
On connectivity: AI tools, especially those that process voice, video, or large documents, require a 
reliable, reasonably fast internet connection. Analysis from Recon Analytics found that a significant and 
growing share of businesses say AI adoption has directly changed their internet access requirements — 
more bandwidth, more reliability, more redundancy. If your office runs on a consumer-grade router 
installed four years ago, or if your team works in a location where the connection is spotty, you will 
experience frustrating failures and slowdowns that have nothing to do with the AI tool itself and everything 
to do with your pipes. Before you invest in AI software, invest in your internet infrastructure. A business-
grade connection and modern networking equipment is not glamorous, but it is foundational. 
 
On security: small businesses are increasingly the target of cyberattacks, not because attackers 
particularly want your data, but because small businesses tend to have weaker defenses than large 
corporations while still having access to financial accounts, customer data, and vendor networks worth 
stealing from. A 2025 Vistage survey found that nearly a quarter of small businesses reported a 
cybersecurity incident in the past year — and IBM research puts the average cost of a U.S. data breach 
at over $10 million. AI tools can inadvertently expand your attack surface — the number of ways a bad 
actor could get into your systems — if you're not careful. 
 
A few rules of thumb. First, never feed sensitive customer data — social security numbers, medical 
records, payment information — into a general-purpose AI tool unless you have specifically confirmed 
that the tool is compliant with the relevant privacy regulations. The Cybersecurity and Infrastructure 
Security Agency (CISA) released detailed guidance in 2025 on exactly these risks, noting that AI systems 
introduce distinct data security vulnerabilities that organizations need to actively manage. Many tools are 
not compliant by default, or require a paid enterprise tier to qualify. Second, use strong, unique 
passwords and two-factor authentication (a second verification step beyond a password, usually a code 
sent to your phone) for every AI tool your team uses. Third, know where your data goes. Read, or have 
someone read, the data retention policies of any AI tool you use. Some companies train their AI models 
on your inputs by default. You may be able to opt out — but only if you know to ask. 
 
Finally, make sure someone in your organization — even if it's just you — is responsible for keeping track 
of which AI tools are in use, who has access to them, and what data they touch. "Shadow IT" — 
employees using software the business doesn't officially know about — is a growing problem in AI 
adoption, as team members sign up for tools on their own without telling anyone. A tool one employee 
chose because it seemed handy can become a serious liability if it's processing customer data without 
authorization. 
 
None of this is meant to frighten you away from AI. The risk is manageable. But managing it requires 
paying attention, and attention is exactly what most small business owners are shortest on. So: put it on 
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your calendar. Schedule a quarterly review of your AI tools and security posture. An hour every three 
months is not a lot to ask in exchange for meaningful protection. 
 

The Bottom Line 

 
AI will not save your business. It will not replace your judgment, your relationships, or your knowledge of 
your industry. It will not write a check when cash flow is tight, or fix a difficult employee situation, or give a 
customer the feeling that you genuinely care about them as a person. 
 
What it can do — used thoughtfully, deployed carefully, and managed honestly — is give you and your 
team more time to do those things. More time for the work that actually requires a human. More time for 
the problems that can't be automated away. More time, sometimes, just to think. 
 
That is not nothing. For a business owner who is already wearing too many hats and working too many 
hours, a tool that buys back an hour a day, or reduces errors, or helps you serve customers better without 
adding headcount — that is genuinely significant. 
 
The businesses that will benefit most from AI in the coming decade are not the ones that adopt it fastest. 
They're the ones that adopt it most wisely: with a clear sense of where it helps and where it doesn't, a 
realistic budget, a reformed process underneath it, and the security infrastructure to back it all up. 
 
Start small.  
 
Stay curious.  
 
Keep the customer at the center.  
 
And don't automate what you should be redesigning. 
 
The rest will follow. 
 
 
This article is intended as a practical guide for small and medium-sized business owners navigating AI adoption. 
Specific tools, pricing, and regulations referenced may change. Consult your legal or financial advisor before making 
significant technology investments. 
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